Powering Ahead: Generator Supercenter's
Strategic Social Media Plan

As Generator Supercenter embarks on a transformative journey through the world of

social media, we're excited to share our strategic blueprint, designed to enhance brand
awareness and establish us as the go-to authority in backup power solutions. Here's an
insight into our year-long strategy that outlines our objectives and outlines the methods

we will employ to achieve them.
Laying the Foundation (Month 1-3)

e Goals:
o Create and optimize our Generac-focused social media profiles for

maximum impact.
o Develop a starter content calendar aimed at educating our audience on
the benefits and uses of Generac generators.
o Engage with a close-knit network to build an initial, strong community
base.
e Expectations:
o Grow our follower base modestly, with targets between 25-100 from

personal networks and introductory promotions.
o High early engagement rate (3-5%) due to the personal ties with our early

adopters.

Building Momentum (Month 4-6)

e Goals:
o Ramp up content frequency and launch paid promotions to extend our

reach.



o Forge relationships with related accounts and actively contribute to online
discussions around emergency power.

o Collaborate with local influencers to spread the word about Generator
Supercenter's value proposition.

e Expectations:

o Increase followers to 150-300 by harnessing organic and paid avenues.

o Stabilize engagement rates to about 1-3%, reflecting the broadening
audience.

Diversifying Content (Month 7-9)

e Goals:
o Introduce a variety of content forms, including educational videos and
showcases of customer experiences.
o Generate buzz with a hashtag campaign inviting customers to post their
Generac generator stories.
o Retarget engaged prospects who have shown interest but haven't
committed yet.
e Expectations:
o Aim for a follower count of 300-600 by enriching content strategy and
targeted advertising.
o Maintain engagement rates at 1-3%, potentially spiking with captivating
content formats like video.

Solidifying Brand Presence (Month 10-12)

e Goals:
o Utilize analytics to identify top-performing content and refine future content
strategies.



o Strengthen connections with our audience by offering interactive and
immersive content.

o Leverage social media to drive sales and generate business leads.

e Expectations:

o Strive to reach 600-1,000 followers while either sustaining or incrementally
increasing engagement rates.

o Maintain a 1-3% engagement rate with a continuous output of high-quality
content and meaningful audience interaction.

Moving Forward: Enhancing Engagement and Authority

e Engagement should focus on deepening relationships with existing followers and
converting them into brand advocates.

e Craft valuable content that cements Generator Supercenter as the leading
authority on backup power solutions.

e Utilize social listening tools to manage reputation, discover engagement
opportunities, and develop resonating content.

e Rely on data analytics to keep refining our strategy and adapt to shifting social
media algorithms and trends.

Post-Year One: Sustainable Growth and Focused Engagement

e Anticipate fluctuations in growth rates and prioritize a dedicated, engaged
community.

e Engage niche audiences in discussions around emergency preparedness,
sustainable energy, and innovation.

e Prioritize quality interactions and community engagement over sheer follower
count.

e Leverage local community events and collaborate with partners to emphasize
localized content.

Our social media strategy is not just about numbers; it's about fostering a supportive
community that turns to us for reliable information on backup power solutions. With

each post, tweet, and share, we aim to enlighten, engage, and empower our audience.



Suggested Feature Image: A conceptual design symbolizing a network of connections
powered by Generator Supercenter.
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Social Expectations:

1. Month 1-3: Laying the Foundation

Goals:

Create and optimize Generator Supercenter social media profiles with the Generac
brand in mind.

Develop a starter content calendar that educates about Generac generators.

Engage initially with a close network to lay the groundwork for broader outreach.



Metrics Expectations:

Followers: Initial growth may be modest; aim for 25-100 followers from personal
networks and introductory promotions.

Engagement Rate: Higher early engagement (around 3-5%) is expected due to the
personal nature of the early follower base.

2. Month 4-6: Building Momentum
Goals:

Increase content frequency and start paid promotions to widen reach.

Connect with related accounts and participate in online discussions pertinent to
emergency power.

Explore partnerships with local influencers to share Generator Supercenter's offerings.

Metrics Expectations:

Followers: A aggressive goal, but obtainable, could be reaching 150-300 followers by
leveraging both organic growth and introduction of paid efforts.

Engagement Rate: With audience expansion, the engagement rate might settle to
around 1-3%.

3. Month 7-9: Diversifying Content
Goals:

Begin integrating diverse content types, such as informative videos and customer
features.

Encourage customers to share their experience with Generac generators through a
hashtag campaign.



Retarget engaged but non-committed prospects.
Metrics Expectations:

Followers: Aim higher to reach 300-600 by diversifying content and using targeted
advertising.

Engagement Rate: Strive to keep engagement levels at 1-3%, potentially higher for
more engaging content like video.

4. Month 10-12: Solidifying Brand Presence
Goals:

Use analytics to pinpoint what content performs well and refine the strategy accordingly.
Cultivate deeper connections with your audience through interactive content.

Integrate social media efforts with sales goals, using the platform to drive market leads.
Metrics Expectations:

Followers: Setting a year-end goal of reaching 600-1,000 followers while maintaining or
incrementally growing the engagement rate.

Engagement Rate: Aspirations to maintain an engagement rate of around 1-3% can be
sustained with high-quality content and audience interaction.

Key Points:

Engagement Focus: Transition to strategies that prioritize deepening relationships with
existing followers and converting them into advocates for Generator Supercenter and
Generac products.



Content Strategy: Continue to provide valuable content that positions Generator
Supercenter as the authority on backup power solutions. Dedicate resources to creating
content that addresses common questions, showcases product benefits, and educates
on the importance of reliable power.

Social Listening: Leverage social listening tools not just for reputation management,
but also to identify opportunities for engagement, and content ideas that resonate with
the audience.

Analytics and Adaptation: Use performance data to continuously refine your strategy,
capitalizing on successful tactics and pivoting away from less effective approaches.
Besides, stay informed about updates to platform algorithms and adapt content
strategies accordingly.

Considerations for Post-Year One:

Growth Rate Variation: Accept that growth rates will fluctuate, and place importance
on fostering a dedicated community over attracting large numbers of followers who are
less engaged.

Niche Audience Engagement: Because the target market is specific, intensify efforts
to engage the community around topics like emergency preparedness, sustainable
energy, and technological innovations in power solutions.

Quality over Quantity: Emphasize the quality of interactions and the value of an
engaged customer base. A smaller, more active, and engaged group of followers can be
more valuable than a larger, passive audience.

Local Community Engagement: For a localized business like Generator Supercenter,
driving growth through community events and collaboration with local partners can be
effective. Tailor social media content to reflect local issues such as weather
preparedness or power outage updates.



Realistic Expectations: After the first year, set realistic goals for growth that are
attainable within your niche market. Carefully consider the audience’s potential size and
set clear objectives for the social media presence's next phase.

Conversion Tactics: As the brand matures on social media, introduce more
conversion-focused tactics, such as time-sensitive promotions, referral incentives, and
exclusive content for followers, to turn engagement into sales.

By the end of the first year, Generator Supercenter's social media platforms should be
robust sources of brand information, thought leadership in backup power solutions, and
customer engagement. Moving forward, the focus should be on deepening community
ties, providing exceptional value, and gently guiding followers along the customer

journey from awareness and consideration to decision and advocacy.
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